Please find the English version below

TEXHIYHE 3ABJAHHS
Ha TIPOBeJIEHHs peKIaMHO1 KammaHii 22-ro Mi»XHapogHoTro (ecTHBAII0 JOKYMEHTAJIHHOTO KIHO PO MpaBa
mroaunau Docudays UA

1. 3araabHa indopmanis:

3aMOBHUK IUIaHY€ IPOBEIEHHS 30BHINMHBOI PEKIIAMHOI KaMIlaHil 3 METOI0 3alydeHHS Ta iH(QOpMyBaHHS
MOTEHLIHHOI aynuTopii mpo 22-i MixkHapogHuil (ecTHBanb JOKyMEHTAJIBHOTO KiHO MpO MpaBa JIIOIUHH
Docudays UA. Kammnaniss mae Oyt peamizoBaHa y KueBi, 30cepemxylounch Ha paiioHax 3 HaWOUIBIION
LIUTBHICTIO IJIBOBOT ayauTopii — 3omoti Bopota, [Tomin, nieHtp micra.

2. 3aBnaHHs VISl BUKOHABIIA:

3a0e3meunTd pO3MIICHHS 30BHIIIHLOT PEKJIAMHU BiJITIOBITHO JIO0 HIXKYCHABEICHUX ITapaMeTpiB.

3a0e3neunT MOBHUIM LUK IOCIYT: BUTOTOBIEHHS (y pa3l moTrpedW), MOHTaX, NIEMOHTaX, JOTICTHKA,
3BiTyBaHHS 3 oTodikcariero.

KoopanHariist TepMiHiB Ta KOHTPOJB 32 TOTPUMaHHAM IpadikiB poTalii/eKcrno3uLii.

3. ®opMmaTHu Ta HOCIi:

3.1 Citinaiitn
[lepion ekcno3uwii: 15 TpaBHs — 15 uepBHs 2025
Jlokauii:
Byi. Slpocnaris Ban — 4 Hocii
Byn1. KoctanTuniBchka, kiHoTearp «KoBreHp» — 1 Hoci

3.2 llocrepu (adiuri)

®opmaru Ta obcsTH:
[epion ekcnozuii: 15 TpaBus — 5 wepBHs 2025
Citi — 28 mr.

Bumoru:
JloTpuMaHHs paBuil PO3MIIIEHHS PEKJIaMH
3abe3neyeHHs 30epeKeHHs 30BHIIIHBOTO BUIVISITY Ha MEPio]] eKCIO3UIIIT

3.3 Meniadacaan

[epion ekcno3uii: 1 uepBHs — 10 uepBHs 2025

TpuBaiicts ponuka: 10 cexyHz

[lepiognuHicTh MOKa3iB:

TPL] «bynunok ozsiry», JIbBiBCchbKa 1miona, 8a — 600 moka3iB Ha JIeHb

TPLl GULLIVER, mr. CioptuBHa 1a — 450 mokasiB Ha JI¢Hb

Meniadacan «Myseii Kuesay, Byin. bornana Xmenbauiibkoro, 7 — 600 mokasie Ha JeHb

3.4 beknaiitu
beknaiitu — 4 mr
ct.M. "KonTtpaktoBa mroma", “Maiiman Hesanexnocti”, “Xpemaruk”, “YHiBepcuter”,
“TlonmitexHiunmMiA iHCTUTYT”, “3070TI BopoTra” abo “TearpanbpHa”.



4. Bumoru 10 BUKOHABIIS:

JlocBin peanizaliii 30BHINIHIX pEKJIaMHHUX KaMITaHil HE MEHIIE 3 POKiB
HasBHicTS HEOOXiMHUX O3BOJIB, JIEH3iH, KOHTPAKTIB 3 BIACHUKaMHU HOCIiB
3naTHicTh HajaTH (OTO Ta BiICO3BITH 3 YCIX JOKALIH

ToToBHICTB 10 OMEpPaTHBHOI 3aMiHW/BiAHOBICHHS HOCIIB Y Pa3i MOLIKOKEHHS

5. OuikyBaHa KoMepuiliHa MTPONO3ULifA:
Y4acHUKH TTOBHHHI TOJIATH I[iHOBY MTPOTIO3UIIII0, KA BKITFOYAE:
- IloBHy BapTicTh peaizallii MPOEKTY 3 PO3OUBKOIO IO hopMaTax Ta HOCIAX
- BapTicTe BUTOTOBIIEHHSI Ta PO3MILIIEHHS (OKPEMO)
- Bapricts TexHiYHOTO 00CITYTOBYBaHHS (32 MOTPEOH)
- BapricTh cynyTHIX MOCIYT (JIOTiCTHKA, IEMOHTAX, 3BITHICTh TOIIO)
- YMoBW omiaTu

LinoBa npomno3uiis Mae Oyt nogana B rpuBHsX 3 [1/IB a0o 3 3a3HaueHHSAM MOJATKOBOTO CTATYCY.

6. OuikyBaHi pe3yabTaTH:

[ToBHE OXOIUIEHHS IITBOBUX JIOKAIIiH

CBo€vacHUIA CTapT i 3aBepIICHHS KaMIaHii

Bucoxka sxicTh IpyKy Ta JOTPUMaHHS Bi3yadbHOTO CTHIIO ()ECTHBAIIO
Hamamus 3BiTHOCTI 3a pe3ysIbTaTaMH pPO3MIIIEHHS



TERMS OF REFERENCE
for conducting a promotional campaign for the 22nd Docudays UA International Human Rights
Documentary Film Festival

1. General Information:
The organizer plans to conduct an outdoor advertising campaign to attract and inform the potential audience
about the 22nd Docudays UA International Human Rights Documentary Film Festival. The campaign should
take place in Kyiv, focusing on areas with the highest concentration of the target audience — Zoloti Vorota,
Podil, and the city center.

2. Contractor’s Tasks:

e Ensure the placement of outdoor advertising in accordance with the parameters outlined below.

e Provide a full range of services: production (if needed), installation, dismantling, logistics, and
reporting with photo documentation.

e Coordinate timelines and ensure adherence to the schedule for rotation/exposure.

3. Formats and Media:

3.1 Citylights
Exposure period: May 15 — June 15, 2025

Locations:

® Yaroslaviv Val St. — 4 units
e Kostyantynivska St., Zhovten Cinema — 1 unit

3.2 Posters

Formats and quantities:

e Exposure period: May 15 — June 5, 2025
e Citylights — 28 units

Requirements:

e Compliance with advertising placement regulations
e Ensuring the preservation of visual quality throughout the display period

3.3 Media Facades
Exposure period: June 1 — June 10, 2025

Video length: 10 seconds
Display frequency:

e Shopping Center “Budynok Odiahu”, Lvivska Square, 8a — 600 displays per day
e GULLIVER Mall, Sportyvna Sq. 1a — 450 displays per day
e “Kyiv Museum” media fagade, Bohdana Khmelnytskoho St. 7 — 600 displays per day

3.4 Backlights
4 backlights

Locations: metro stations “Kontraktova Ploshcha”,“Maidan Nezalezhnosti”,”Khreshchatyk”,



“Universytet”, “Politekhnichnyi Instytut”, “Zoloti Vorota” or “Teatralna”.
4. Contractor Requirements:

Minimum 3 years of experience in implementing outdoor advertising campaigns
Possession of all necessary permits, licenses, and contracts with media owners
Ability to provide photo and video reports from all locations

Readiness to promptly replace/restore media in case of damage

5. Expected Commercial Proposal:
Participants must submit a price proposal that includes:

Total project cost with a breakdown by format and media type
Cost of production and placement (separately)

Cost of technical maintenance (if needed)

Cost of related services (logistics, dismantling, reporting, etc.)

Payment terms

The price proposal must be submitted in Ukrainian Hryvnia (UAH) with VAT included, or with a clear
indication of the tax status.

6. Expected Results:

Full coverage of target locations
Timely launch and completion of the campaign
High-quality printing and adherence to the festival’s visual style

Provision of reports on placement outcomes



